ICONIC APPAREL HOUSE

Iconic Appar

Custom. Scalable. Canadian-led.
Manufactured in Bangladesh.
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About the Company

Iconic Apparel House is a premium clothing
manufacturing company located in Canada, featuring
state-of-the-art production facilities in Bangladesh. We
proudly provide high-quality, ethically produced
apparel for brands throughout North America and
beyond. Our clientele includes globally recognized
labels and innovative, evolving designers, and we are
deeply committed to bringing their visions to life
through precise craftsmanship, transparent processes,
and an unwavering dedication to excellence.
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Our Mission and Vision

Mission

At Iconic Apparel House, we empower
fashion brands of all sizes—from
renowned global labels to dynamic
emerging designers—by providing top-
tier, ethical, and scalable apparel
manufacturing solutions. Our
commitment to bringing our clients'
visions to life through exceptional
craftsmanship and transparency sets us
apart in the industry.

Vision

We aim to be the global leader in apparel
manufacturing, recognized for delivering
exceptional production services to high-
volume enterprise clients. We are
devoted to nurturing and supporting the
next generation of fashion brands,
envisioning a future where creativity
merges seamlessly with reliability. Every
brand, whether large or small, deserves
access to trustworthy manufacturing
solutions that evolve alongside their
ambitions.



To deliver high-quality, ethically made garments
with precision, speed, and flexibility, while
continuously investing in sustainable practices and
skilled local labor to strengthen our production
capabilities in Bangladesh.

delivery—helping retailers scale with consistency
and reliability.

O ( ; I To be a trusted global supplier by offering ready-
u r O a S m stock, low-to-no MOQ, competitive pricing, and fast

To empower brands—whether startups or established
labels—by bringing their unique visions to life through
personalized manufacturing support, low-barrier
Z sampling, and seamless production-to-delivery
ssssaNay service.
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Monthly Revenue Growth:



Target Market

: : CORPORATE & WHOLESALE
Emerging Clothing =STABLISHED PROMOTIONAL DISTRIBUTORS &
Brands & Startups APPAREL BRANDS
CLIENTS RETAILERS
. Small to mid-sized fashion « Mid to large-scale companies wanting . Businesses, organizations, or « Buyers who want ready-stock
entrepreneurs in North America to diversify production away from agencies looking for custom- or blank apparel at
and Europe China branded uniforms, merch, or competitive prices
giveaways
« Looking for low MOQ, private « .8Seeking cost-effective, ethical, and . Require fast delivery,
label support, and reliable sustainable manufacturing in « Need bulk manufacturing with worldwide shipping, and
production partners Bangladesh custom logos, labels, and fast options for white-label
turnaround branding
\
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Market Analysis

2020

« Underwear led with 337 of total volume.
« Swimwear and Casualwear followed with
~25% and ~22%.

2021

« Casualwear rose to the top at 347, while
Underwear dropped significantly.
« Activewear held steady.

2022

- Balanced distribution; Underwear regained
strength (28%).
« Casualwear remained strong (30%).

2023
« Swimwear dominated (40%) despite overall

volume decline.
« Underwear and Casualwear dropped sharply.

2024

« Activewear surged to 417, reclaiming the
lead.
« Swimwear saw a major decline (16% share).

Casualwear
21.7%

Underwear
33%

Activewear
19.8%

Swimwear
25.5%

2020-2024



2020

Despite global disruptions,
Iconic Apparel House was
established and began
manufacturing in Bangladesh,
offering ethical and small MOQ

production to emerging brands.

Our Milestones

2022

Successfully scaled production
to include a broader range of
apparel: from activewear,
swimwear, and underwear to
casualwear and kidsweair,
making Iconic a full-category
clothing manufacturer.

20235

Achieved over $1 million in total
revenue, with a major spike in
activewear and swimwear
orders. This year marked a shift
toward servicing mid-size and
enterprise clients globally.

2024

Launched full private label and
brand development support,
including sampling, packaging,
and marketing coordination,
helping dozens of clients build
or scale their own fashion
brands.



Our Offered
Services

Briefly elaborate on
what you want to discuss.

Manufacturing Services
Full-package garment manufacturing (Cut, Sew, Finish)
Ethical, high-quality production in Bangladesh

Custom & Private Label Services

Custom design and sizing options

Private label support with labels, tags, and packaging
Sample development and prototyping

Wholesale & Blank Apparel
Ready-stock blank products: tees, hoodies, leggings

Corporate & Promotional Orders
Branded uniforms and merch for companies or events
Printing and embroidery customization

Global Shipping & Fulfillment
Worldwide shipping with tracking
Freight and logistics coordination

Sustainability & Ethical Production

Ethically sourced materials and labor

Use of recycled and organic fabrics

No child labor, fair wages, and safe working conditions

Green Manufacturing Commitments
Low-waste, energy-efficient operations
Plastic-free packaging initiatives

Certifications & Compliance
Supports OEKO-TEX®, GOTS, SEDEX, BSCI (on request)

Brand Development Support
tion guidance




Our Management Team

Tarango Sanjida Hossain
Chief Operating Officer Chief Financial Officer
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Hossain Forhad
Chief Executive Officer O



Connect with us.

Email
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